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Today’s Definition
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UK Telecottages (2000)*
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Local Telework Background
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Japanese Global SOHOs (2003)*
Global SOHOs’ Contribution to Local Communities
SOHO
Global

ITEM SOHO TOTAL
Creating new local jobs @ 28.7%
Creating new local demand @ 25.0%
Creating activity by SOHO presence 11.3%
Increasing local tax base 1.9% 3.1%
Other 3.8% 2.8%
Never considered it especially 18.9%)| 17.7%
NA 7.5% 2.8%

* 2003 SOHO

Japanese Ministry of Public Management, Home Affairs and Posts and Telecommunications (2003) Study
Survey Report on Comprehensive Support Measures for Local Revitalization Through the

Promotion of Telework and SOHOSs (in Japanese)
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Japanese Global SOHOs (2003)*

Share of Community & NPO Involvement by Global Activity

NPO
| | |
TOTAL N=369 27.0% 55.3% 3.1%
Global SOHO N=53 45.3% 30.2% b.7%
| | |
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* 2003 SOHO
Japanese Ministry of Public Management, Home Affairs and Posts and Telecommunications (2003) Study
Survey Report on Comprehensive Support Measures for Local Revitalization Through the
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. Japanese SOHO Workers (2004)*

Importance of Community &
Social Contribution
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Most Important Factor in

Conducting SOHO Operation
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Japan Small Business Research Institute (2004) Survey on SOHO Workstyles (in Japanese)
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Japanese SOHO Workers (2004)*

Motivation for starting SOHO Operation
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25.4%
Free workstyle
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More income
11.4% _
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9.7% o _
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5.8% :
More time/legs stress
5.5% o .
No suitable jpb available
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* 2004 SOHO

Japan Small Business Research Institute (2004) Survey on SOHO Workstyles (in Japanese)
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Chicken and the Egg

* What Is the causality?

Social
Participation
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